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One of the most significant risks that
businesses face today is climate change.
But industry has an opportunity to deliver
a range of business value by mitigating
its climate impacts and transitioning to a
sustainable business model.
And we are talking about a transition. Companies need to start to take action now to lower
emissions with the target of net-zero carbon emissions after 2050. Business as usual is not
an option if we are going to meet the goals of the Paris Agreement.
Companies have choices in this transition period. They can make changes internally
to reduce emissions or where that is not economical today they can cut emissions by
investing in reductions which happen externally (carbon credits). ‘Buying in’ emissions
reductions by using the carbon market can often represent a more economically attractive
option and a way to reduce emissions whilst companies phase out high-emitting businesses
or operations and products and introduce new ones.
We believe that buying forest carbon credits is one of the most cost-eﬀective, natural
climate solutions with amazing co-beneﬁts that also have incredible storytelling potential for
businesses to engage their stakeholders, employees and customers to
also change their behaviour.
We are glad you are here to ﬁnd out more.

The low carbon transition
The transition to a low carbon economy is underway, but it is not happening nearly
quickly enough to meet global climate goals. In fact, at current emissions levels, we
only have 5 years left till we spend our ‘carbon budget’ for keeping global
temperature change to only 1.5oC. This means 5 years left to take urgent action to
change our economy and prevent dangerous climate change.

Time is running out. To be successful, the necessary changes to our economy cannot just
come from the energy sector. Industry has the power, the opportunity, and the
responsibility to take accountability for its carbon impacts. Not taking action soon poses
signiﬁcant threats to business stability down the line and stakeholders are pushing
organisations to be more transparent about these risks. Read more about the rising
pressure for climate risk disclosure here.
To reach our climate goals, in addition to slowing carbon emissions, the world needs
substantial sinks for carbon. The high-tech solution of ‘geological carbon capture and
storage’ is expensive and it is unrealistic for it to be scaled up in the timescale needed.
But forests are a natural climate sink, and photosynthesis one of the oldest technologies
in the world. This natural climate solution is cost-eﬀective, available right now, and not
only stores carbon, but also has a whole host of additional co-beneﬁts, such as protecting
biodiversity for endangered species, uplifting impoverished communities and
safeguarding ecosystem services for clean water and air.
Our global forests are being cut down at a terrifying rate, and the way to stop this is to put
a value on trees and ensure they are worth more alive than dead. Sustainable land use
can deliver up to a third of the carbon emissions needed to reach our climate goals.

Private sector ﬁnance has the potential to scale up
sustainable land use and, by doing so, close the gap in
necessary climate action, but we need companies and
consumers to embed the cost of carbon if we are going to
make this happen.

A successful integrated climate strategy
Responding to the risks and opportunities climate change poses is critical for industry today.
Generally, there are six key stages that are applicable across all businesses to designing a
robust and holistic climate strategy:

Internal emissions reductions are undoubtedly essential to any credible climate change
approach. But even with the best intentions, for the vast majority of businesses, at some point
the beneﬁts of making internal energy eﬃciency measures do not outweigh the costs, take
too long for emissions reductions to come on-stream, or are simply impossible today in order
to remain in business.
There will still be signiﬁcant unavoidable emissions.
This is where the ﬂexibility to be able to buy in emissions reductions becomes valuable.
Remember the atmosphere doesn’t care where the emissions are reduced, just that the
overall global total is coming down. The emissions reductions or carbon credits you buy
ﬁnance projects that avoid emissions oﬀsite, such as our projects that avoid deforestation.

Start taking action
Do you want to understand the carbon footprint of your business? Understanding and managing
your carbon footprint is core to a sustainable business model. You can use our online calculator
designed for businesses or for a more in-depth understanding or for analysis of a particular
product or service, we work with a partner who has developed a free and easy online tool for
just this. Carbon Analytics’ platform guides you through the key steps to taking action, including
information about your value chain through your suppliers, enabling you to track your
improvements over time and mitigate for your unavoidable emissions through saving our
threatened forests.
We want you to be as sustainable as possible, and we love when businesses take steps
to reduce their impact directly, like by improving energy efficiency, sourcing more sustainable
products and reducing consumption.
Investing in offsite emissions reductions like forest carbon credits doesn’t mean you’re buying
your way out of reducing emissions in your business or supply chain. It is a valuable piece of the
puzzle of reducing your climate impact in the most cost-effective way – while also supporting
wider sustainable development.
Businesses should report on their efforts to reduce emissions in a transparent way and should
make any uncertainties in emissions calculations clear.
Notes about aviation emissions and carbon emissions:
Aviation imposes other effects on the climate which are greater than just CO2 emissions alone and
vary based on a range of factors (e.g. accounting for non-CO2 gases, flying through certain types of
clouds, and even flying at night. There is currently no suitable or agreed climate metric (or Radiative
Forcing Index) to express the relationship between emissions and additional climate warming effects
from aviation and this is an active area of research.
To take account of this, the UK Government recommends a ‘multiplier’ for the CO2 emissions
associated with flying. A multiplier of 1.9 is recommended as a central estimate, based on the best
available scientific evidence and consistent with UNFCCC reporting. Our carbon footprinting partner
Carbon Analytics uses this in their carbon calculations.
More information can be found in the 2016 Government GHG Conversion Factors for Company
Reporting published by BEIS: https://www.gov.uk/government/uploads/system/uploads/
attachment_data/
file/553488/2016_methodology_paper_Final_V01-00.pdf

Carbon Footprinting
There are tangible business benefits of both reporting your companies carbon footprint (often referred to as disclosure)
and taking concrete action to manage it, especially when it comes to long-term sustainability and profitability.
It is best practice for companies to consider all their relevant emissions when calculating their carbon footprint. In GHG
reporting terms this means disclosing Scopes 1, 2 and 3 (as defined to the WRI/WBCSD GHG Protocol
www.ghgprotocol.org).
– Scope 1 refers to an organisations direct emissions such as fuel combustion and company vehicles
– Scope 2 refers to an organisations indirect emissions such as purchased electricity, heat and steam
– Scope 3 refers to other indirect emissions such as the use of sold products, waste disposal and business travel like flights.
This could also include supply chain emissions including deforestation.
If a company does not disclose all scope 1, 2 and 3 emissions it is best practice to be clear what is and what is not
included in a companies report.

There are four simple steps you can take to start reducing carbon threats and managing future risk,
right away.
Step 1
Calculate your carbon footprint and start looking at emissions across your value chain. Get in touch if
we can help you with this.
Step 2
Reduce your emissions. Are there any cost-effective activities that you could invest in – such as
bringing in new energy efficiency measures across your business? Could you switch to renewable
energy supply? Can you set a target?
Step 3
Take direct action to start reversing your carbon footprint today. Ecosphere+ can help you invest in
restoring degraded land and protecting threatened forests and the communities that depend on them.
Step 4
Report your progress. Tell your customers, employees, investors, partners about your actions.

Why? Real-life reasons industry is taking
climate action
There are many brand and business reasons why industry is taking climate action,
working towards climate neutrality and purchasing carbon oﬀsets.
Climate leadership: Some companies see an opportunity for making a statement on
facilitating a climate safe future and mitigating the climate impact of their operations
Responsible business: Taking accountability for one’s climate impact aligns with and
gives credibility to goals of being a responsible business
Stakeholder engagement: Forest carbon assets, particularly, pose an opportunity for
engagement beyond just carbon with customers especially on how businesses are helping
to achieve the Sustainable Development Goals
Talent attraction: People care deeply about the values of the company they work for so
this helps in attracting, engaging and keeping talented employees
Addressing risks in the supply chain: Understanding deforestation in the supply chain
and working to eliminate this can be paired with investing in saving threatened forests for a
true net zero, or even net positive, impact
To achieve climate targets: Carbon oﬀsets can help companies achieve their climate
targets, such as becoming carbon neutral or science based targets, and provides
experience for upcoming regulatory obligations
Market diﬀerentiation: Some companies recognise the amazing storytelling value of
supporting forest carbon projects and see this as a marketing opportunity
Investor pressure: There is increasing pressure for companies to disclose climate risk
and strategies to manage this from investors and other stakeholders.
Pre-compliance: Many industries are preparing for emissions regulation and purchase
oﬀsets to understand the market and gain access to a cheaper product by acting early
Regulation: Various regulatory emissions trading systems around the world put a price on
carbon and require businesses to purchase credits to cover emissions.

A price on carbon
Putting a price on carbon is the most eﬀective way for industry to account and mitigate for its
climate impact. Industry has been calling for carbon pricing for a long time as a cost-eﬀective
way to manage carbon risk.
For example, the World Bank Carbon Pricing Leadership Coalition brings together publicprivate support for carbon pricing and joins leaders to share experience working with carbon
pricing and to expand the evidence base for the most eﬀective carbon pricing systems and
policies. See here for more information on the coalition and its members.
Leaders from the oil and gas industry also released a statement of support in May 2015,
recognising that putting a pricing on carbon is an essential tool for businesses to meet
climate goals.
In the absence of participating in regulatory emissions trading schemes, companies can
voluntarily pay for their carbon use through purchasing carbon oﬀsets. In the case of forest
carbon assets, this helps to put a value on the services trees give.
And here is where you can play your part.

How Ecosphere+ can help
We work with companies to mitigate their climate impacts, risks and opportunities.
Placing a price on trees, so that they are worth more alive than dead, accounts for their
true value to society, health, sustainable development, biodiversity and, of course,
climate change.
We are developing new and innovative ways to ﬁnance forest carbon. We can help your
business achieve carbon neutral status, launch a new ‘zero-carbon’ or
‘deforestation-free’ product, develop a circular economy approach, reach your broader
environmental and social goals, or engage your customers and staﬀ. We do this through
oﬀering straight-forward purchase agreements or access to more structured products
such as a forest bond. Contact us today to ﬁnd out how we can help you.
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